Understanding Media Texts Lesson

Students will evaluate media texts, analyze sources, and explore how to
identity credible information with this interactive lesson plan
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Media texts refer to any form of

communication designed to deliver

messages to an audience. These include

news articles, advertisements, films,

television shows, ond social medio posts.
They play an important role in shaping

public perception, influencing opinions, and

disseming ting information

Practice critical literacy and teach
digital citizenship!

e Activate critical thinking with a diagnostic

bell-ringer and slideshow lesson that
introduces media texts, authorship, purpose,
audience, and conventions through relatable
examples.

Guide students through credible source
evaluation using analysis worksheets and the
ABCDE strategy, helping them question bias,
reliability, and design choices.

Engage learners in an interactive gallery
walk where they assess diverse media
examples, apply critical literacy skills, and
detfend their evaluations with evidence.

PURCHASE HERE



https://mondaysmadeeasy.com/product/understanding-media-texts
https://mondaysmadeeasy.com/product/understanding-media-texts

Included with this resource:
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Diagnostic Bell-Ringer Questions

Understanding Media Texts Slideshow Lesson
Understanding Media Texts Informational Handbook
Credible Source Analysis Worksheet

ABCDE Five-Step Strategy Personal Anchor Chart

9 Media Literacy Gallery Walk Stations

Gallery Walk Response Worksheet

Detailed Answer Keys

Teacher Instructions for how to use these resources

Bell Ringer

Instructions: Answer the following to the best of your ability using full sentences. When
you're finished, you can click next and write down any discussion questions you have
based on this topic.

* Indicates required question

1. What is a media text? Provide a definition along with any examples that come
to mind.

2. What is the purpose of media texts? *

3. How can you tell whether or not a media text is trustworthy or reliable? *

Includes Digital Version for Google Drive®



Understanding Media Texts Slideshow Lesson

This presentation defines media texts, outlines common media conventions, and
emphasizes the importance of evaluating authorship, purpose, and audience

“ABCDE" | - MEDIA TEXTS
FIVE-STEP METHOD

Media texts refer to any form of

Use the ABCDE Five-Step Method to navigate media

communication designed to deliver

messages to an audience. These include

D - Design and Layout
news articles, advertisements, films,

television shows, and social media posts.

Does the design and layout of the source look professional?
They play an important role in shaping
Are there advertisements? Are t

ception, influencing opinions, and
formatting? Are there typing erre P ek ’
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other mistakes?
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2. Reinforcing Social Norms

TV shows and films reflect cultural values that

media when you see your favorite
shape expectations about relationships, careers, influencer showing off a pair of new

and lifestyles.

sneakers. They look cool, and suddenly you

find yourself wanting them too. Without
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even realizing it, media has already

Portrayals of gender roles in the movie Moana can shaped what you want and how you

influence societal expectations of men and women. see things. But how does that happen?




Informational Handbook: Understanding Media Texts

This handbook ofters detailed explanations of media conventions,
and digital publishing norms

source types,
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Encourage students to annotate
this resource and refer back to it
when evaluating media texts
throughout the unit!

How Media Texts Influence Beliefs and Behaviors
Why Does Media Literacy Matter?

Medio plays a crusial role in shaping how we think, behave, and interact with the werld

cround us. Below are ways through which the media influences our thinking and behavior.,

o Shaping Public Opinion g A Media Literate Individual can:

Political events, social fssues, and global affair o Make informed decisions bosed on accurate infermation

can be framed by news coverage in ways thai
o Resist manipulation from biased cr misleading media
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Understanding Media Texts

Purpose, Audience, and Influence

How to Navigate Media Effectively Media Creation Techniques Used to Suit a Particular Audience

ten world, think of yourself as «

In today's diverse media warld, creators use targeted techniques to ensure their content

Mediais everywhere - fast, Hu:h:{. and not alwaye mode with aur best interests in mind. To

malka sanse of it all, we need 1o think critically. So, whers do we start?

o Recognize Bias and Intent
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e Analyze Techniques

The use of different techniques helps convey cateh my atfention?

specific meanings and serves various
purposes, as each methad influences how the ~ What language, visuols, or
message is interpreted by ifs intended
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Media texts refer to any form of
communicattion designed to deliver
messages 1o an audience. These include news
articles, advarfisements, films, taleyision shows,
and social media pocts. They play an impertant
rale in shaping public perception, influercing

opinons, and disseminating information.

Media texts cre created with specific intentions,
and understanding how they work helps us

become more crifical conzumers of media.

Purpose of Media Texts

Mociia texts are crafted te convey messages thet shape our understanding of the world.

Befora exploring how media texts are shaped to influence cur beliefs and behaviors, it's

assantial to recognize that these taxts are created with o purpase and lntend.
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o Language and Tone

Language is adjusted to suit differert demographics.
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Credible Source Analysis Worksheet

Students will apply their knowledge from the lesson and determine whether or not these
sources are credible or unreliable
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When sources are trustworthy, we call them
“eredible” When sources seem blased,
miginformed, ar malicious, we call them

“unrediable.”

Gonaider the following sources of information, and determine whether ar nct you think they
are credible or unreliable. Check zne of these three optiors, and in the space ke low,

explain your measaning.
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Media Literacy Gallery Walk Activity

Students will move through a media literacy gallery walk to challenge their understanding
ot credible media sources
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Students will apply the ABCDE 5-Step
Method to each source! >
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