Shark Tank Persuasion Project

Bring the Shark Tank experience into your classroom - but with a fun twist!
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Students will apply rhetorical appeals PU RCHASE HERE

to pitch their own absurd product idea!
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Included with this resource:

Shark Tank Appeals Exit Ticket

Instructions: Answer the following to the best of your ability using full sentences.

@ The Art of Persuasion Slideshow Lesson

O The Art of Persuasion Informational Handout

* Indicates required question

@ Shark Tank Assignment Instructions

1. Which rhetorical appeal—Ethos, Logos, or Pathos—was the most challeng
<¢) Rhetorical APPeals Pitch Presentation Worksheets for you to apply or recognize during today’s Shark Tank activity?

@ Peer Review Rubric and Pitch Review Chart

(V) Activity Exit Ticket

@ 4-Level Rubric - Editable & Ready-to-Print

2. Explain why this appeal presented the greatest difficulty for you or your tea

<J) Teacher Instructions for how to use these resources
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Includes Digital Version for Google Drive®



Art of Persuasion Slideshow Lesson

Use this lesson to explore how successtul pitches appeal to logic, emotion, and credibility, then analyze
real-world examples as a class
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Art of Persuasion Informatior!al Handout &
Assignment Instructions

uide students through the steps ot inventing an absurd product, targeting an audience,
and developing a pitch that strategically applies rhetorical techniques
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Rhetorical Appeals Pitch Presentation Worksheets

These materials prompt students to identity the central message of their pitch, plan
persuasive appeals, and anticipate potential objections

Name: Date:

SHARK TANK: RHETORICAL APPE

Group Tasks
Ill. PATHOS
Emotional
Anecdote [Story
(Brief deseription
anly)

Vivid [Evocative
Imagery
(Description that
craates st rong
fealing)

Other Dramatic

Language

Key Phrase/s
(The specific line/s
you will say te
evoke emotion)

SHARK TANK: RHETORICAL APPEALS
Group Tosks

o BRAINSTORMING AND PITCH SELECTION

Use this space to generate ideas before selecting your final pitch.

s

Absurd Product/Cause Idea I

Absurd Product/Cause Idea 2:

Absurd Product/Cause Idea 3:

[2 )> UNIGQUE ABSURD PRODUCT/CAUSE

Rewrite your chosen unique absurd product feause clearly in the space below.
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Date:
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SHARK TANK: RHETORICAL APPEALS EDITION
Group Tasks

II. LOGOS

Statistic

STudy

1ARK TANK: RHETORICAL APPEALSED
Group Tosks

B CREATING THE PITCH
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FOCUS REQUIREMENT
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Include foke cradentials, tith
Cenvince the audience you
Ethos experience, or awards that so
are trustworthy or an expert,
impressive. Get creativel
= Provide seemingly logical Invent a convincing and sou
o5 ; e 1
9 support for your idea. “statistic” or "study'.
. Tell @ hearistring-tugging story, d
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SHARK TANK: RHETORICAL APPEALS EDITION
Group Tasks

I.LETHOS

Title/Role

Award [Experience

Other Logical
Supports

Key Phrase /s
(The specific line /s
you will say to
present your data)

THE RHETORIC BLUEPRINT

Product/Cause to
Pitch

Target
vﬁL.u:l ience /Market

Main Claim/Goal

Other Credentials

Key Phrase /s
[{The specific line/s
you will say to
establish your

expertise)

> Scaffold planning and help students refine ideas!




Shark Tank Pitch Review Chart and Peer

Review Rubric

Students will analyze each presentation’s rhetorical etfectiveness and retlect on the use of
ethos, logos, and pathos

Name: Date: ‘ MName: Date:
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EXCELLENT PROFICIENT NEEDS IMPROVEMENT
CATEGORY i : \ ' \
{5 Paints) {3 Points) [T Paint)
Effectively integrated all three Used twe rhetorical appeals with Used one or none of the
Appeal Usage rhetorical appeals to sirengthen moderate effactiveness, though rhetarical appeals, or appeals
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Logos
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Includes Editable & Ready-to-Print 4-Level Rubric

Modity this rubric to meet the unique needs of your classroom

4-Level Rubric: Shark Tank Rhetorical Appeals ™ 3 &
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Shark Tank Rhetorical Appeals: 4-Level Rubric
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Demonstrates limited Demonsirates some knowdedge Demonstrates considerable Demanstrates thorough knowledge
knowledge and understanding and understanding of rhetarical knowledge and understanding of and understanding of rhetorical
of ethes, logos. and pathos. appeals. Use of persuasive rhetarical appeals, Use of appeals, Use of persuasive
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