Teach Media Literacy & Digital Citizenship

This media literacy unit includes everything you need to teach high school students about
media production, digital citizenship, and persuasive technigues in news and advertising.

Date:

e Guide students through analyzing
misinformation, media bias, and persuasive
messaging with engaging lessons that build
real-world critical thinking skills.
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e Equip students with practical strategies to
detect online scams, evaluate sources, and
make responsible decisions about their digital
presence.

SPACECAT is a mnemonic device used fo
analyze how a specker crofts o message to
influence an audience. It stands for
Speaker, Purpose, Audience, Context, .
xigence, Choices, Appeals, and Tone.  ° ;
ch of these elements helps dec ph r the
rhetorical strategies behind o text, speech,

e Challenge students to apply rhetorical
analysis and advertising concepts through
hands-on projects, debates, and media
production activities that deepen understanding.
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Help stud_ents navigate online spacés safely PURCHASE HERE

and think critically about what they see!



https://mondaysmadeeasy.com/product/media-literacy-unit
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Included with this resource:

@ 5 Interactive Slideshow Lessons

Detailed Informational Handbooks

Application Activities, Worksheets, and

QUEQ

Graphic Organizers

Reflection Questions, Self-Assessments,
and Games

Engaging Projects and Authentic Assessments
Answer Keys, Rubrics, and Sample Answers

Teacher Instructions for how to use these resources
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Exploring Bias in News Headlines

Teach students how to recognize misinformation, apply media conventions, and
evaluate headlines ftor bias and accuracy.
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—— Students will evaluate misleading headlines and identity issues such as
exaggeration, emotional language, missing context, and overgeneralization!



Media Bias Mini-Lesson: Analyzing News Sources

Through article comparisons, students will evaluate tone, word choice, and traming
across news outlets to build digital citizenship skills and identity misinformation

Name: Date:

Mini Lesson Handout

Every day, news outlets repart on the some events but the way they tell 1h
very different, Some use pesitive or negative words, choose certain image

side more than another. This is called news bias.

leumung to recognize bias helps us think clificn"y, make foir]udgmenis,ﬂl

multiple perspectives instead of just one,

Key Terms to Remember
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Recognizing News Bias

Name: Date:

Example: Same Story, Different Tone

Balow are three short versions of the same news story. Notice how word choice and tone

change how readers feel about the event.

”r

City leaders celebrated the grand opening of the new Riverwoy Bridge, a major

achievement in the mayar's visionary plan to modemize the city's infrastructure.

Residents praised its innovative design and eco-friendly features.

INCLUDES
18
STORIES!

B - Negative Tone

g=t overruns and political mismanagement, the Riverway Bridge
pek. Critics call it o costly symbol of government waste that

years,

o the public on Monday, The project tock five years

pfticials and residents shared mixed reactions during

RECOGNIZING NEWS BIAS
Media Bias Worksheet

LOADED LANGUAGE EFFECT ON READE

,—( Youth Climate Protests Around the World )—

SOURCE A

Critics said student climate strikes disrupt education and exaggerate the issue. Some politicians
argued that young protesters should stay in class instead of joining “public stunts.” Others claimed
that global protests pressure governments without offering realistic solutions.

(Adapted from Fox News)

p—— Youth Climate Protests Around the World '_\

SOURCE B

Student groups in more than 50 countries organized climate protests, calling on governments to meet
international climate goals. Some scheols supperted the demonstrations as civic engagement, while
others morked students absent. Officials soid the events were mosily peaceful, though some cities
reported traffic deloys.

(Adapted from Reuters)

,—( Youth Climate Protests Around the World )_,

SOURCEC

Young people around the warld took to the streets to demand urgent action on climate change.
Marches were peaceful and full of energy, with students holding signs that read “Our future matters.”
Environmental groups praised the movement, saying it shows how students are becoming global
leaders for change.

(Adapted from BEC News)




Internet Safety and Scam Spotting Lesson

Show students how to identity online scams and protect their personal information
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Fake News and Misinformation Lesson

This resource promotes digital citizenship and media literacy skills that are essential to
navigating today’s online information landscape

{Decide whether each example is real or fake.
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Gorilla London Marathon man raises
nearly £50,000
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4. Deepfakes (Video/Audio)

This video seemed like Tom Cruise had joined TikTok,
. but the clips turned out to be a series of deepfake

WHICH IS REAL? WHICH IS FAKER N

Ulate a person’s likeness using
ly it to someane else’s.
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This is a true news story from the Metro.

This is fake news - urine from astronauts on 1|

into drinking water.
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Analyzing Algorithms, Filter Bubbles, and Echo Chambers

This lesson deepens understanding of bias, misinformation, and the mechanics
behind digital media consumption

Name:

Date:

Social Media and Its Algorithm

How Online Platforms Shape What You See and Think

Your social media feed does not just show
random posts; it is personalized for you. Every
like, comment, or share teaches the algerithm
what you are most interested in seeing. This
means fwo people can search the same fopic,
such as fashion, sports, or climate change, and

still see completely different posts.

In this activity, you will learn how online feeds
are shaped by algorithms, how bias appears in
posts, and why it is important to look beyond
your digital bubble.

Key Ideas to w

o Algorithm

It is @ computer system that decides what appears in your feed. i studies your likes,

views, and clicks to keep showing you more of what you already enjoy.

o Filter Bubble

The personalized "bubble” created by algorithms. You mostly see posts and opinions
that match your interesis and fewer thai challenge them. For example, if you like posts

about one sports team, your feed might stop showing other teams entirely.

o Echo Chamber

When your feed becomes an environment where the same ideas keep repeating

because you're only surrounded by similar opinions. You start 1o believe everyone
thinks the same way.
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Social Media and Its Algorithm
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o PATTERN SUMMARY

Look closely at the posts you analyzed. Deseribe any repeated messages, themes, or emotions you notice across this profile’s feed.

o REFLECTION QUESTIONS

Think about the bigger picture and explain how these patterns might shope what the user believes, supports, or ignores, and what the algorithm
might assume about this person's interests or identity.




Echo Chambers Mini-Lesson and Debate Activity

Students will examine digital citizenship through debate, critical thinking,
example articles, and collaborative discussion

Name: Date:

Name: Date: ~
r ) ,—[Should Students Be Allowed to Use Al Tools for Homework? '—

4 ECHO CHAMBER DEBATE
Debate Sheet

Name: Date:

Understanding Echo Chambers ARTICLE A /
Ak Lo biamsleid ECHO CHAMBER DEBATE

Advocates for using Al tools in homewerk argue that technelogy can help students learn smarter, not
Debate Sheet | -

lazier. Al apps can provide instant explanations, check grammar, and offer personalized feedback like tom your assigned article or research.

a built-in tutor. Proponents say that when used responsibly, these teols save time and build : I T T O .

Instructions: You will prepare for and participate in o closs debate. Use this worksheet &

An echo chamber happens when you only hear information

that agrees with what you already believe. Online, this can
ideas, gather evidence, and plan what you will say. Name: Date:

happen when algorithms show you posts and videos that confidence. They can help students whe might siruggle to understand lessons or need exiro support.

match your interests or opinions and hide the rest. You hear

Teachers could also guide students on ethical ways to use Al, just as

:
B TEACHER DEBATE REFERENCE SHEET
Echo Chamber and Social Media Debate

the same opinions “echo” back to you, over and over.
they teach citation and research skills. In o world where Al is

For example, you like one post claiming a celebrity did everywhere, learning how to use it responsibly may be more valuable

D Agres

[ cisagree Before the Debate

something wrong. Soon, your feed fills with similar posts i banning -
repeating that story but you never see the corrections or

other points of view.

Topic: o
Assign the Debate Topic
= Each team will toke a side on the assigned debate question.
Echo chambers can: I y 4 4
# Limit what we know about the world o Divide Students into Two Sides
+ Strengthen false beliefs or stereotypes * Give each side one article or source representing their perspective.

D Atfirmative (Agree)
D Megative (Disagree)

* Spread misinformation quickly ~,
’_( should s:hools Require Uniforms? Write -3 sentences) that clearly explains what you believe and§ o Preparation Time (10-15 minutes)

* Students complete their Debate Werksheat to arganize claims, evidence, and rebuttals,

ARTICLE B During the Debate
TERM DEFINITION EXAMPLE Use this sequence to structure class discussions. [Adjust fimes os needed depending on group size.)
Opponents of school uniforms believe students should have the right to

* Make people more divided and less open-minded

Key Terms to Remember

— I I N T
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g heaar opinions that agree with their own, polifical views. express their indwiduality Through clothing. 1hey argue that being able 10 ) . .
Opening 2 i ecich side Present main claim and * “What is your position an this issue?
; | Statemants ) roasen & “Why do you suppert this side?”
; ; 7 choose what to wear builds confidence and personal style. Some families
Earlimottan i The tendency to focus on information that Reading only news arficles that make
supperts what you already believe. your side lock good. also find uniforms expensive or inconvenient, especially when students Supparting 2.5 min acch || Present key facts, examples, || o "Can you give an example or dota?"
Evidanca raasoning * “Where did you find this information?
A student and o teacher may have ; ; ' : A
Pérspective The sweiy ssrmedrie-s086 6F Intersrots dn lssiie, : ; ¥ outgrow them quickly. Critics say uniforms don't actually fix deeper issues - .
different views on homewaork. Rebuttal 2.5 min each Respand to the apposing & "What palnt from the other aide do you
@ g " 5 z x argument dizagree with, and why?”
like bullying or inequality, they just hide them. Instead of enfarcing one B
B Favering one side or opinion more A news story that proises one ; sk ol * “What did you notica about bias or
os i i Gthar. candidate but criticizes all others. dress code for everyone, schools could teach respect and acceptance for A [ ] Cr;o:.cui[oorﬁen - Asl que:hm:nn‘;c allenge P peHaetagt®
e oIl # "I thare commen ground?”
: ; False or misleading information Sharing an outdated photo as if it diverse styles and backgrounds. For many students, self-expression through * “What evidence supparts your side the
Misintgmetian shared by mistake ere recent naws Clasing 1-2 min each Summarize sirongest paint most?
i 5 wi WL 5 Jusi & “Why :
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Digital Footprint Mapping Activities

Students will analyze real-lite scenarios and retflect on smarter online behavior
using case studies, a graphic organizer, and prompts for depth of knowledge.

Name: Date:

Digital Footprint

Search
Mini Lesson Handout W Bgr_;kgmund Sea

: . Scenario 3: S shi :
Scenario I: College Admissions Check Scenario 2: Job Intervie rio 3: Scholarship Opportunity

Your digital footprint is the collection of information you leave online on

A student lies f ;
- . arches a nt applies for g | s
Nome: . A college admissions officer sees an job manager se eadership

A pqﬂ—ﬁme

purpose or by accident every time you use the internet.

nd finds photos where SCholurshIp_ The reviewers s

j ' ee a clip of
old TikTok where a student made fun of student's name d po

It includes:

DIGITAL FOOTPRINT MAPPING
Case Study Worksheet

* Posts, comments, and likes on social media

alcohol at a the student arguing online using

the student is posing with

* Photos, videos, and online profiles QnthE‘r person H’ as H i ic (=)
- It was meant as g jo ey are inappropriate lg a '
= Search history and browsing activity J ke' frien e Gﬁyr aven ThOUgh th Y r ! nguage durmg a

* Apps ond online games you use

* Messages and emails SCENARIO EFFECT ON THE STUDENT SMARTER DIGITAL CHOIC
* School platforms and log-ins o auld . TITLE What consequences might happen? What the student could do next time
‘= al

Even deleted posts or private accounts can sometimes be found later, Your digital

but it appears rude and unkind. gaming livestream.

underage.

footprint can help or hurt your future opportunities.

Why Does Your Digital Footprint Matter?

Your online actions can influence how others see you and shape your reputation. They

Scenario 5: Future C

5 e e tprint E:‘:gmpfe
-areer Review Scenario 6: Positive Footp

Scenario 4: Friendship & Reputation

can affect school opportunities, leadership roles, job or internship applications, and even

college acceptance and scholarship chances. Your digital footprint tells a story about who

A future employer finds o long-

- . 's post
A friend shares screenshots of private A teacher finds a student’s posts

you are, so make sure it iz o positive and true cne.

ects and

e a student was

discussing volunteer proj

messages wher forgotten sociq| media post

h
Examples of Digital Traces & T4 where g
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Following news and

smates. Those

S ' nts and uses them to
complaining about clas student shared school achieveme

incorrect infcrmation

screenshots begin circulating in @ ‘ecommend the student for a

without checking facts first.

group chat. leadership program.

sharing articles

media \

: KEYS! Students must describe the potential outcomes

® > and propose a smarter digital choice that
aligns with responsible online behavior




Digital Boundaries and Online Safety Lesson

Students will reflect on respecttul posting, digital boundaries, and safe online
habits using guided prompts and real-lite situations.
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Slide Arrange Tools

Understanding Media Texts Lesson

Students will evaluate media texts, analyze sources, and explore how to identity
credible information during this interactive lesson plan
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Students will move through a media literacy gallery walk to challenge their

understanding of 9 different media sources!



Forms of Advertisements Lesson

Students will learn about the tive types of ads, explore target audiences,
and analyze media messages during this interactive lesson plan

Wheat type of adverfisernent is this? (Form) N Date:

Name: Date:

- Wheat type of adverfisernent is this? (Form)

Let's Explore!

What iz the main goal or aim of

Date:

Name: Date:

this adwerisement? [Purpose);

e will rovr exarine the main elemerts of adredisements using the exomple of Digital What elamsnis or featuras are What is the main goal or cim of

fert type of advertisement is this? (Form)

Media below, foouging on the genvention: this od ues, its purpese, ond ire farget oudie nce. commanly used in this ad? [Convention) this advertisement? (Purpose|

& N

FORMS OF ADVERTISEMENTS

Guided Note Conventions: Thisdigitol od utiizeca
promational offer format, featuring a

prominent headl re, o brief descdipi ‘What is the main goal or aim of

of the offer.and o ¢lear cal -e-action this odverisement? (Purpose)

Forms of Advertisements
buttean.

@ Whatis o bivadeast media? =~ &

Date:

Iy umsmitag
r
e What type of adverisemeant is this? (Form)
Date
Examples 3
Nome: Date:
r 3 ISEMENTS What elaments or features ars
- B ly used in this ad? [Convendion) N, Date
— F f Ad i :
orms o vertisements 2 (
Understanding Media Conventions, Purposes, and Audience [ Peie! Bhodio below, focusing on Th Ad | .
» e nvestigator
What comman fed Bdvorsle . dr N\ E | i Ad 1‘ i F
ciiaaly facad i ‘ erticamenig ore moscangec decigned 1o fonce) xploring vertising Forms
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mporiant infarmation List the common elements or conventions used in
the ad, such as images, text, colors, and layout,
Main Elements of Advert nits and how they were used. Determine and explain
. the main goal or purpoee of the adve rtisement,
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Ad Campaign Showdown Assignment

Engage you |
gage y rj’(r)uden’rs in a hands-on media literacy project that challenges them t
mpare, analyze, and present competing ad campaigns )

Ad Campaign Showdown Slideshow % 5 &
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dit View Insert Format Slide Arrange Tools Extensions Hel
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Background
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yout Theme  Transition Rhotorical Apposl
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1§ 4 -Ii 4 {logic), or Ethos {oradibility). Gie

b on

spacific examples from the ad o
support your answer. Name:

Date:
Visuals ond Music

Ad Ca . =
Describe the imagery, colars, mpa lgn shOWdown R

ACTIVITY 2:
THE SOCIAL MEDIA SMACKDOWN

Uncoveri

er

camera ongles, and music used. ng the secrets behfﬂd Cld\( P PO |

Explain how these slements ertising’s greatest rivalri
affect the ad's tone and R

Worksheet #1:
Message.

The Ad Campaign Face-Off

!
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Cam : ) _
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The Grand Finale: Presenting Your Verdict
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were marketed online. Use Worksheet 2 to guide your research
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Persuasive Technique Matching Game Cards

These rhetorical device game cards showcase examples from popular culture and
mainstream media

PUATIFODS -

A persuasive language tactic that
presents the speaker as relatable
and ordinary.

ALSEIDILEMMAY

A persuasive language tactic that
presents only two options when more
exist.

A persuasive language tactic that
claims one small step will lead
to disaster.

BILIEBERY L

A persuasive language tactic that
attacks the person instead of
the argument.

PERSUASIVE LANGUAGE TACTIC:

Persuasive Language Tactics refer to
strategic techniques used to influence h
people think, feel, or act. Persuasive tac
can appeal to emotions, logic, or
credibility, and often use clever wordin
repetition, or exaggeration to make

messages more convincing.




Rhetorical Triangle Lesson and Activity

Students will apply the rhetorical triangle to advertisements and analyze how
ethos, logos, and pathos impact messaging in commercials

Name: Date:

RHETORIC IN ADVERTISING

Name: Date:

1k

Analyzing Commercials Using Ethos, Pathos, and Logos Worksheet

e Which of the three rhetorical appeals (ethas, pathes, or lagos) do you think is the most dominant in this commercial? Why?

o Cuverall, how effective do you think this commercial is7 Explain your reasoning, ond think about whether it would actually convig

someone you know to purchase the product,

RHETORIC IN ADVERTISING

Analyzing Commercials Using Ethos, Pathos, and Logos Worksheet

This activity will help you understand and apply the concepts of the thetorical triangle—ethos, pathes, and logos. You'll analyze three popular

commercials o deconstruct the persuasive appeals used by the advertisers,

o Purpose: What iz the main goal of the commercial? What is it trying to get you to do or feel?

A\

k

Date:

Name: Date:

RHETORIC IN ADVERTISING

INCLUDES
ANSWER

KEYS!

Analyzing Commercials Using Ethos, Pathos, and Logos Worksheet

RHETORIC IN ADVERTISING

L | commercials to deconstruct the persuasive appeals used by the advertisers,

EI —

Watch the Commercials

Fill Qut Your Worksheets

The YouTube videos for the Mow, use the Worksheets to

Analyzing Commercials Using Ethos, Pathos, and Logos Worksheet

This activity will help you understand and apply the concepis of the thetorical triangle: ethos, pathos, and logos. You'll analyze three popular

Prepare for Discussion

After you've completed your

worksheets for all three

1 B Rhetorical Triangle: Answer the following questions using the triangle graphic organizer.

How daes the commercial's "speaker”
(the brand, a spokesperson, a

character) establish credibility and
trustworthiness?

What emations are the
gdvertisers trying to evoke in
the audience? How do they

use elements like music,

visusls, or storytelling to
Ereate these feelings?

Pathos Logos

commercials will be provided
by your teacher, As you watch
each video, pay close
attention to the details. Think
about the story, the pecple,
the music, and the averall

Mmessoge.

—

analyze each commercial, Far
each ad, you'll complete two
Worksheets to answer

questions about its persuasive

5rr::1e-g:e~s.

commaeraials, take o moament
to review your answers. You'll
be sharing your thoughts and

reflections with the class.

What logical mezsage or
argument is being made about
the product or service? Is the

commarcial using facts,

statistics, er a clear reasen to
persuade you?

M

Break down each appeal with
scaffolded questions:

o Ethos: How is credibility or
trustworthiness established?

e Pathos: What emotions are
targeted and how?

* Logos: What logical
argument or evidence
supports the ad’'s message?



SPACECAT Rhetorical Analysis Scavenger Hunt

Students will exp

ore how real-world media texts use rhetorical elements to
versuade, inform, or influence audiences!

—

Mama:

Date:

Media Text No. 4
MName:

SPACECAT Scavenger Hunt

Exploring SPACECAT Within Media Texts
%

An Excerpt from Anya Schulty's op-ed “The Problem With
With Productivity”, published as a finalist untry in The Ne

Media Text No. 3

]
An Excerpt from the official statement made by UK Education
Gillian Keegan on Februery 19, 2024, regarding mobile phon
echools

Student Editorial Contest (2021}
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You do not need devices or an internet connection to access these
media texts; they are all included within the handouts provided!

Assembly on Malala Day, July 12, 2013
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Create an Advertisement Group Project

Students will create an advertisement while exploring target audience,
persuasive strategies, and real-world media literacy skills

Group 1: Print Media Advertisement

Instructions:

Answer the questions below based on your personal experience during the project. Reflect
on your contributions, challenges, and key takeaways. Be thoughtful and honest in your
responses. Write your answers in the spaces provided.

* Indicates required question

1. What did you learn from collaborating with your group on this project? *

2. What was your favorite part of the process, and why did you enjoy it? *

Submit

Group No:

Digital Media Advertisement )

=

PEER FEEDBACK FORM

Evoluating Media Advertisements

@ thits adverdiements wsing 1he peef R

Y uggests
highl ghting stiangihs ane 5 q: :
then gubmit the completad form

tructions: ;
- herge profes \gaEmaies 9N evoluot
Enchern T -
o ik Dosed @0 1he pravldad Giltena
feadbagk with the odvedliEan

15 with o
Bsess W
Share consiuctive
R

PEER REVIEWER lNFDRMATlDN

, Group Numboer;
— —_—

Dt of Rk MESSAGE AND CONTENT

ol Ie 0
numb! 1 | the noin messoga ordogan clear and e

Advartisers’ Group

I
Typa of Advartisamont Roviewads D | A the producs/ seriee featires Higghligy

D D Hroadenst D Digitat D\’_lmdc.-,v
Brot

o

| D Iﬁﬂc‘s the oovarh sems

TARGET AUDIENGE

Duate:

Group No:

03 | verscoart B Group 1: Print Media Advertisement

Mostly cheg Warkshaat #1
o
D i | ° Brainstorming Ideas; Lse fiis sechion o binstorm potential topics, rechicts, or

¢ i it to advartisa:
c»_,rr--mv-l-:,‘";‘um mecsseies for your peint advartiamant. List i-5 deas yalif ralip wonts to o

e Final Topic/MessogeProduct

Forman: Desicde un the type of pint medic you'll use for yout odvertisenieal Chosse

your lermat below

D Fiyar [ Magozine Ad
[ Fostar e —
[ Brechurs

q . .
“‘n Understond Your Objective
)

What da you want to achieve with your print adyerfeermmnt !

2. Explain why this abjestive is impartant

g

include o strong caltooen

.4

‘g5 been ossigned to create an advartisemant for digital medio. Start by
1 with waur group fe think of a fopie, product, or message you'd ke 10
oose something that will stand out in the digital world and connect with your

desour decision, fallow the steps below, completa each group task

PRINT MEDIA ADVERTISEMENT

Assessment Checklist

Date:

et efectivelyd

lea.Age

e Sreup;

it g

2,
Wiy I thig Sudliengg

List thyme ety e

; e
of yous Budionsg,

ibracs

o {23, Buy How." "Sign U Taday')?

i yoy 121901 gaxtin..
Fouglg

poworful massage is key toa
ccesshul print ad,

ous on creating chear and
ncise confent thot grabs
ention and conveys your idea
‘wotively, Uss engoging

acllines, pesumsive languags, or

GROUP TASK

gin ebjective of your digital ad, Use

smorable slogans to make an
pact.

focument your goal and explain why
n platfarm,

A | Group Task

it the mcin messags o tegline

: Pord incics ary addivon
— T Finformation you need to see in your

ad. Uss the workshest 1o refine
your wording and ensura it aligrs
vath your abjective and audisnce

profile.

Group No:

c1Ea

Visual elements play a major
role in print adveriisements.

Select colam, |mages, typography,
and layouts thot &nhance: your
mazsage and oppeal to your
audience. Make sure your visuals
are wpmecaic hing and sasy fo
intorprot.

(@ Croup Task

Use the werkshest to brainstorm
visuol ideas. Sketch dasigns,
chaose color sehemes, and discuss
images or grophics thal could be

wsed In your oevertizement.

Print Media Advertisement )

Exeiting naws!

Your group has been assigned 1o oreate an advertisement for print media, Begin by
brainsterming with your group to eome up with a topie. product, or messoge that you'd lke
to advertisa, Choote comething that will recenate with your sudience and werk well ina
print format. Then, decide on the type of pint medio you want to create, such os o flper, ¢

poster, brochure, or magazine ad
Onee you've made your decision, fcllow the steps balew and complete sach group tosk

togather. Accomplish the warksheets, oollabarate effectively, and moke your print
advenssment siand out in style!

%)
o Understand Your Objective
L

The first step in ereating a print media ad s to
determine its main purpose.

Ask yourselves: Whot do you want fo achisve with
thic @dT 1e it le promole o predusl, iaice dwaraness,
or provide Informafion?

Ues the wertchast to clearly ouiline your abjsctive and sxplain
haw print medin can effectively suppant achiev ng this geel.

A clear objective will guide every design aned
content decision.

GROUP TASK

Discuss ard agres on the primary objective of yaur adve tissment

I




Name:

SHARK TAN

Emational
Anecdote /Story
(Brief description

anly)

Wivid /Evocative
Imagery
[Description that
creates strong
fealing)

Other Dramatic
language

Key Phrase /s
(The specific line /s
you will say to
evoke arnmiorlﬁ

Shark Tank Persuasion Project

Guide students through the steps of inventing an absurd product, targeting an
audience, and developing a pitch that strategically applies rhetorical techniques

Name: Date:

SHARK TANK: RHETORICAL APPEALS EDITION
Group Tasks

o BRAINSTORMING AND PITCH SELECTIQ N
ame:

Name:

Date:

SHARK TANK: RHETORICAL APPEALS EDITION

Group Tasks

Absurd Product/Cause Idea 1:

Absurd Product/Couse Idea 2:

Group Tasks

II. LOGOS

Date:
Use this space to generate ideas before se!scf'mg your final pm::h [ ftch must sfrufegic:o| |],r use all three
pur audience. The table below
¢ SHARK TANK: RHETORICAL APPEALS EDITION fic Blueprint.

REQUIREMENT

lude fake credentials, fitles.
perience, or awards that sound
impressive. Get creative!

nvent a convineing and sound
“statistic” or "study”.

heartstring-tugging story, describe

i image, or use dramatic language
to evoke emotions.

RINT

Statistic
Absurd Product/Cause Idea 3:
Study
o UNIQUE ABSURD PRODUCT/CAUSE
Rewrite your chosen unique absurd product/cause clearly in the s
(.- Othar Logical
Supports

— Key Phrase/s

(The specific line /s
you will say to

present your duiu’

WELCOME!

Today we're learning the art of
persuasion—the tools writers,
speakers, and advertisers use to
influence others. Just like on
Shark Tank, you'll step into the
role of pitchers, crafting

arguments to win support for

your ideas.

> Scaffold planning and help students refine ideas!
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