Create an Advertisement Group Project

Students will create an advertisement while exploring target audience,
persuasive strategies, and real-world media literacy skills
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Teach types of advertisements with this
hands-on media production project!

e Guide students in crafting original
ads by analyzing target audiences,
persuasive techniques, and ethical
media choices.

e Facilitate collaboration with group
planning worksheets, reflection prompts,
and feedback forms to encourage
accountability and strategic thinking.

e Streamline grading using self-

assessment checklists and a four-level
rubric aligned with media production
skills.

PURCHASE HERE



https://mondaysmadeeasy.com/product/creating-an-advertisement-production/
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Included with this resource:

Group 1: Print Media Advertisement

Instructions:

@ Advertisement Project Guidebook

GI‘OUP PICI nning Wo rksheeis d nd Graphic Answer the questions below based on your personal experience during the project. Reflec
. on your contributions, challenges, and key takeaways. Be thoughtful and honest in your
Orga nizers responses. Write your answers in the spaces provided.
(J ) Assessment Checklists + Indicates required question

@ Peer Feedback Forms

@ Teacher Feedback Form

@ Group Reflection Prompts

@ Editable & Ready-to-Print 4-Level Rubric

1. What did you learn from collaborating with your group on this project? *

2. What was your favorite part of the process, and why did you enjoy it? *

(J) Teacher Instructions for how to use these resources Submit

Includes Digital Version for Google Drive®
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Visuals are critical for outdoor
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Design Your Advertiserment

Translate your plans into a
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Test Your Advertisement

Before finalizing, gather

Know Your Audience

Your ad must be failored to a
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Develop Your Message

A powerful message is keyto a

91 Eb

Visual elements play a major

media. finished design. feedback on your ad’s specific group of paople. successful print ad. role in print advertisements.
offeetivonoss.
Design eye-catching images, bold Use tacls or software to create a Identify your target audience and Focus on ereating clear and Select colors, images, typograghy,
typography, and clear layouts that polished ond professional od. For preren ! et et f ! concise content that grabs and layouts that enhance your
are easy to understand ot o larger farmats, ensure that the attention and conveys your idea message and appeal to your
Y 9 Group Mo: Date: V= g P y

glance, Ensure that your visuals
reinforce your message and align
with wour objective

design scales effectively without

lesing quality.

effectively. Use engaging
headlines, persuasive language, or
memarable slogans fo make an

cudience. Make sure your visuals
are eye-catching and easy to
interpret,

uce the assignment expectations, outline the 5 ditferent torms ot advertisements,
and provide step-by-step instructions f

impaet.
Exciting news!
@ Group Task @ Group Task @ Group Task @ Group Task

Your group has been assigned to create an advertisement for digital media. Start by

Sketch or plan the visuals for your Assign roles in your group for bmiﬂsbrm'ng with your group to think of o topie, praduet, or message you'd like to Write the main message or lagline Use the worksheet to brainstorm

ad using the worksheet. Include designing the advertisement. advertise. Choose something that will stand out in the digital werld and connect with your and include any additional visual ideas, Sketch designs,

details like images, colors, and Collebaratively work on creating a avdience. information you need to see in your choose color schemes, and discuss

ad. Use the worksheet to refine

layout ideas. Work collaboratively digital or physical version of your images or graphics that could be

Ones you've made yeur decision, follow the steps below, complete sach group tesk
together, and make your digital advertisement stand out!

Group No: Daote:

Group No: Daote:

g‘\' E,o

o Understand Your Objective

Different digital media platforms hove unique

features that can shape how your ad is presented.

Print Media Advertisement )

Broadcast Media Advertisement )

Exciting news

Exciting news!

Your group has been assigned to create an adverfisement for broadeast media. First, Your group has been assigned to create an advertisement for print media. Begin by

Ask your group: Are you promoting a product, brairstorming with your group to come wp with a topic, produet, or message that you'd like

brairstorm with your group to decide whether to create o TV or radio od. Next, thirk of a

GROUP TASK

raising awecreness, enterfaining, or dllvlng to advertise. Cheose somathing that will resenate with your audience and work well ina
print fermat. Then, decide an the type of print media you want to create, such as a flyer, §

poster, brochurs, or magazine ad,

topic, produst, or idea you'd like to advertise—sarmething meaningful or exeiting that will

captivate your audience. eng(‘;gemenf?

Discuss and agree on the main objective of your digital ad. Use

Clearly defining your objective will set the direction the worksheet pravided to document your goal and explain why

it's important for your chosen platform.

Once you've decided. follow the steps below, complete each group task tagether,
and make your broadcast advertisement stand out!

o Understand Your Objective

The first step in creating your broadeast media

advartisement is o determine its primary goal.

for your project. Onze you've made your decision, follow the steps below ond complete each group task

together. Accomplish the worksheets, collaborate effectively, and make your print
advertisement stand out in style!

Q
g dersta ur Objective
&

The first step in creating a print media ad is to

determine its main purpose.

Ask yourselves: What do you want to achieve?
Is your advertisernent meant to inform, persuade,

GROUP TASK

GROUP TASK

Discuss and agree on the primary objective of your advertiserent.
Use the workshes! 1o cleady oulline your objective and explain
how print media can effectively support achieving this goal.

Ask yourselves: Vihat do you want to achisve with
this ad? Is it to promofe a product, raise aworeress,

enterfaln, or raise awareness?

Discuss and agree on the main objective of your ad. Write down

Includes expectations and
information for each type of
advertisement!

your agreed-ugon objective in the workshest provided. Be sure to or provide information?

A clear objective will guide all your ereative and
technical decisions, ensuring that your

advertisemont hus a strong and unified purpose.

include specific details about what you aim to achieve and why it

is important. A clear sbjective will guide every design and

eontent decicion




Planning Worksheets Customized for Each Group

These worksheets guide students through identitying their target audience, defining their
central message, selecting persuasive strategies, and determining which advertising
format best suits their campaign

Q
:‘_‘@ Develop Your Message

5. What tene will your message take? Chaose amang the opf

q
"f&‘o Plan Your Visuals

I What calors will you use and why?

Worksheet #3.]

What main idea do you want to commuriccote [e.g., tadling

List any additional information you need to include in your

information, school name, helpknes).

[ Friendly (warmand eppracchable) [ Humaoraul
[ Inspiratie
(] Cther (sp

] Frofessional {formal)

[ Informative (providing knowledge)

Group No: Date:

Group No: Date:

Worksheet #3.2

2. Whatimages, graphics, or typegraphy will you include to support your message?

{wisval slerierd 5]

3. Make a rough sketch of your print advertisement.

o

Group 1: Print Media Advertisement
Warksheet #1

Brainsterming Ideas: Us2 this section fo brainstorm potential topics, products, or

messages for your print advertisement, List I-3ideas your group wants to advertise:

1

2.

5.

e Final Topic/Message/Product:

9 Format: Decide on the type of print media you'll use for your adverlisement. Choose
your format below,

Date:

Worksheet #2

ur target audience, Include details relevant to your advertizerent
roup) and explain why these details are important.

[ Fiyer [ magazine Ad
[] Poster [[] Cther (specify)
[ Brochure

y

k

Q
o Understand Your Objective
o

\ What do youwant to achieve with your print adveriisement?

2. Explan why this objective is important.

wiience relevant to your advedisement?

ements (e.g., colors, visua

ence.

s, message st'y|e} that will capture the attention

This stage
encourages
collaboration and
strategic thinking
betore production

begins!
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Peer Feedback and Reflection Forms

These resources help inspire agency, accountability, and self-sutticiency

Group 1: Print Media Advertisement

Instructions:

Answer the questions below based on your personal experience during the project. Reflect
on your contributions, challenges, and key takeaways. Be thoughtful and honest in your

responses. Write your answers in the spaces provided.

* Indicates required question

1. What did you learn from collaborating with your group on this project? *

2. What was your favorite part of the process, and why did you enjoy it? *

Submit

Evaluating Media Advertisernents

heir odvertisements using the pe
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PEER REVIEWER INFORMATION

Name of Reviewer: //

Date of Review: ’ ’
umber: /—

v nt Reviewed:
Type of Advertiseme
e D Digital DO”‘dON

D Print D Broadcast

Advertisers’ Group N

ND CL‘\RITY
or slogan clear @ nd engd

ging?

4.CONTENT A

|5 the main message

Very clear and compelling

Maostly clear, but could be more engaging

Heeds better focus or clarity

it
Comme nts/Suggestions for Improvemen

et raview form. [
PRINT MEDIA ADVERTISEMENT
Assessment Checklist
Group Number: — Date:

MESSAGE AND CONTENT
m Is the main message or slagon clear and engaging?
E Are the product/service features highlighted effectively?

D Does the advertisement include o strang call-to-action (e.g., "Buy Now," "Sign Up Tod "7
i / oday")?

TARGET AUDIENCE

m s the language, tene, ond

PERSUASIVE TECHNIQUES

imagery appropriate and relatable for the target demogrophic?

Is fheadver‘t ement de ned Ppeal to the L=l= vl ence{cge roup, interests, .
tseme sig to appeal to th intended oud g terest etc.)

Are statisti i i
les or festimonials used to enhance credibility?

Does th i i
s the advertisement creatively grab attention and maintain interast?

Are persuasive methad, h al, fi T
5 suc as En‘icﬁond[ Q| =] | i i
i b ppeal, factual inforn atien, or endorsements utilized

BIAS AND BALANCE
E Does the adverfisement avoid stereotypes or offensive imagery?
D Are all cloims in the advertisement accurate and backed by evidence?

A e
D re potential biases (cultural, gender, efc.) minimized or handled responsibly?

VISUAL AND DESIGN ELEMENTS

Is there o balance between text and visusls?

Does 4 i
oes the advertisement stand out while maintaining professionalism?

Are f i
re tonts, colors, and graphics used effectively to complement the content?

EFFECTIVENESS AND GOAL
E Is the brand or product clearly identifioble?
L —

Does t} T . . N »
E ad eal s primary pu pos {e'g" i P sucde, pro
ertisement achieve Imary ose ntorm, per romote s
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