Ad Campaign Showdown Assignment

Engage your students in a hands-on media literacy project that challenges
them to compare, analyze, and present competing ad campaigns
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Included with this resource:

@ Ad Campaign Showdown Slideshow
* Intfroduce persuasive techniques, media
conventions, and advertising strategies
* Includes YouTube links to ads from two famous
rival corporations

@ Ad Campaign Showdown Graphic Organizer
e Guide students in analyzing the central message,
emotional appeal, and audience of each ad

@ Editable & Ready-to-Print Presentation Assignment
Outline and Rubric

(J) Teacher Instructions for how to use these resources
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Where Ads Go Viral

* A campaign doesn't end on TV. It lives on social media
brands change their message for platforms like TikTok ¢
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Analyzing Techniques in Advertisements
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Ad Showdown Slideshow Lesson

Review common persuasive techniques and explain how advertisers tailor messages to
influence ditferent audiences

ACTIVITY 1:

THE AD CAMPAIGN FACE-OFF

Your First Challenge!

* In your groups, you will be assigned two competing ad
campaigns. Your task is to analyze each’

message, target audience, and emotiong

Worksheet 1 to guide your analysis.
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Includes YouTube
links to commercial
advertisements
from two famous
rival corporations!

Where Ads Go Viral

» A campaign doesn't end on TV. It lives on social media. How do
brands change their message for platforms like TikTok or
Instagram? Your task is to research how your assigned campaigns

were marketed online. Use Worksheet 2 to guide your research.



Ad Campaign Showdown Graphic Organizer

Guide students to think about tone, visual elements, and what may be implied
or left out of each advertisement
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Includes Editable & Ready-to-Print

Assessment Materials!

Modity assignment instructions and rubrics to meet the unique needs of your classroom
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