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Exploring Bias in Headlines

Teach students how to recognize misinformation, apply media conventions, and
evaluate headlines for bias and accuracy.
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Misleading vs, Credible Headlines
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* Interpret stories

* Spread news

* Form opinions

Foot: Research fron

Help students identify misleading headlines
and analyze bias in news reports

e Teach students to spot misleading

headlines by analyzing tone, word
choice, and media conventions
aftecting perception and bias.

Foster critical thinking through a
hands-on activity that transtorms
sensationalized news into accurate
and credible reporting.

Use no-prep lesson materials,
including slides, handouts, and model
responses, to facilitate discussion and
independent media literacy
application.
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https://mondaysmadeeasy.com/product/misleading-headlines-and-news-bias
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Included with this resource:

@ Understanding Headlines Slideshow Lesson

e Guide students through examples and prompt
discussion

@ Media Conventions and News Bias Informational
Handout

e QOutlines various tactics used to sway readers,
such as sensationalism, omission, and tone

@ Headline Rewriting Activity
@ Sample Answers to Model Student Responses

(J) Teacher Instructions for how to use these resources

Rewriting Worksheet
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Understanding Headlines Slideshow Lesson

This slideshow lesson introduces the concept ot headline bias, clickbait strategies,
and common conventions used in online journalism
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Misleading headlines can: 1. Exaggeration

e Distort facts Promises an unrealistic outcome with minimal effort.

e Exaggerate events

* Manipulate emotions -
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Media Conventions and News Bias

Informational Handout

This resource outlines various tactics used to sway readers, such as sensationalism,

omission, and tone
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Date:

o Emotional Language

Pravokes a strong emotional response to attract views

Students can |
annotate this

Name: Date:

ot Stcries That Will

Example:

This headline uses strong emotional wore U nderSta nd i ng Heud I i nes

like “cry insanely” to spark a reaction. Informational Handout
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Elements of Misleading Headlines

o Overgeneralization o Exaggeration

Takes a few examples and unfairly applies them to an entire group or situation. Promises an unrealistic outcome with minimal effort.

by the BEC, but it leaves out an important detail:

he was actually sick. Without that context, the

A

headline misleads readers into thinking there

was controversy when there wasn't.

Example:
Example:

This headline promises something impossible in order to grab attention. It exaggerates

This headline unfairly labels an i ] ) I
v the outcome, making readers believe they can achieve extreme resulta instantly with

entire group of pecple as “rude
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Elements of Misleading Headlines

o Neutral Wording

Fresents the facts without emotional or dromatic language.

Example: “Supreme Court to Hear Case on Student Loan Forgiveness Policy.”

* Neutral tane, no exaggeration or loaded language

= States the event clearly without implying opinion or drama

o Evidence-Based Claims

Uses ressarch dota fo support the claim instead of vague promises.

Example: “Study Finds Daily Walking Reduces Risk of Heart Disease by 30%."

* Backs the claim with research

* lUses specific, measurable data instead of vague promises

o Accurate Summary of Facts

Summarizes the event with precise, verifioble details.

Example: “Hurricane Idalia Makes Landfall in Florida with 125 mph Winds."

* Summarizes the verified event

* Includes precise details (location + speed)

o No Clickbait Tricks

Clear, direct, and no curiesity gap or sensationalized “you won't believe..” phrasing.

Example: “Apple Announces New iPhone Model with Improved Camera and

Battery Life.”

* Straightforward

* Doesn't use curicsity traps like “You Won't Believe...”




Headline Rewriting Activity

This activity challenges students to write their own examples, reintorcing their

understanding ot media literacy and digital citizenship
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8 , Students will evaluate misleading headlines and identity issues such as
exaggeration, emotional language, missing context, and overgeneralization!
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